Financial literacy is a path to sustainability and has an important role in ensuring the financial sustainability of individuals, families, enterprises and national economies. The level of these economic indicators such as debt, payment discipline, savings and financial management all translate into prosperity or insolvency and bankruptcy and result partially from financial literacy. The higher the level of financial literacy, especially of young people, the more favorable the level of economic indicators, which translates into the economy and sustainable development. However, despite many years of research, there is still a lack of a uniform and coherent definition of financial literacy, as well as methods for measuring it. This study offers a small step forward, presenting the authors' own view of the concept of financial literacy, the conceptualizations of financial literacy and methods used for investigating. Moreover, they present the results of a survey conducted on the financial behaviour, financial attitudes, and financial knowledge of the Polish youth and compare this to a PISA study on 15-year-old students. Results demonstrate a good, and partially very good, level of financial literacy among young Poles, showing that they are rational in their financial decision making.
Introduction
Financial literacy is important to ensure the sustainability development of individuals and society. According to Bryant (2013), economic growth and sustainability are rooted in the financial literacy of individuals. Rahmandoust et al. (2011) show the importance of financial literacy in entrepreneurs' success and then in the sustainable development of society. Financial literacy is important for the sustainability of both the consumers and the entrepreneurs and for people of all age. The earlier that financial literacy is acquired the greater the benefit for their development. Financial literacy. Therefore, to ensure the sustainability of the economy, research is needed to understand the impact it has.
During the past decade, research on financial literacy has increased. Definitions of financial literacy in the literature vary quite a bit. This shows that the problem of financial literacy has been studied for years by various scientists from different parts of the world. Moreover, it demonstrates the importance and timeliness of the problem and points to further deficiencies resulting from diverse attempts at developing a homogeneous, consistent tool for assessing financial literacy, which allows to assess it properly and to undertake international comparative studies. Therefore an urging need arises for further research and exploration along with the redevelopment of solutions adopted in this studied area.
Despite many years of research, there is still a lack of a uniform and coherent definition of financial literacy, as well as methods for measuring it. This study offers a small step forward, (2017) indicates to what extent the 15-years students are already using money and are involved in financial decisions. On average, in 10 participating OECD countries about six in ten students have a bank account and/or a prepaid card. More than half the students in Australia, the Flemish Community of Belgium, the Canadian provinces, Italy, the Netherlands, Spain, and the United States have a bank account and/or a prepaid card. Moreover, students also earn some money from small occasional jobs outside of school hours. In the PISA 2015 study (PISA, 2017) , the Polish 15-year-olds scored 485 points as compared to the score of 510 points in PISA 2012. This was below the OECD average, which score was 489 points the PISA 2015 survey.
In 2015, the Chinese scored the most points, i.e. 566 as compared to their score of 603 in 2012 -603 and the Belgians scored 541 in 2015 and 2012. In 2012, the USA, Russia, France, Slovenia, Spain, Croatia, Israel, Slovakia, Italy, and Colombia scored lower results than Poland (PISA 2014: 32). However, in the next survey, conducted in 2015, only Italy, Spain, Lithuania, Slovak Republic, Chile, Peru, and Brazil had lower results than Poland and with Russia with 512 points and the USA with 587 points exceeding Poland's score (PISA, 2017) .
There are different factors that affect financial literacy. One of them is gender. In most studies reported in the literature, males have a higher level of financial literacy than females. In the studies on households (Chen and Volpe, 1998; Lusardi, 2008; Lusardi and Mitchell, 2011; Potrich et al. 2015; Drolet, 2016) and the studies on students (Luksander et al. 2014; Sarıgül, 2014; Kılıç et al, 2015) , males exhibited higher level of financial literacy than females. Some studies on university students (Ludlum et al., 2012; Erdoğan and Erdoğan, 2018; Wagland and Taylor, 2009 ) have shown that gender has no effect on financial literacy. In a limited number of studies (Özen and Kaya, 2015) , it is found that female students have a higher level of financial literacy than male students. Authors stated that this may be possible when women have equal education opportunity and engage with financial topics.
According to Mottola's study (2013), women tend to have lower income and financial literacy levels and they are less confident about their math skills. Therefore, they engage in more costly credit card behaviours than men. To solve the problem of financial literacy, gender equity must be addressed as a central issue that goes beyond the economics of personal finance (Pinto & Coulson, 2011). According to the authors, this issue should be considered as social justice.
Another factor influencing financial literacy is family and school. They play a key role in the education process, including the increase in financial knowledge. These are two basic environments where young people acquire knowledge in various areas among which finance. Family and school usually exert a crucial influence on the child's development (Grima et al., 2019) (Pavia, et al., 2019) (Woods, et al. 2019). They provide experiences and knowledge. Of particular significance is family, as it constitutes one of the significant links in the chain of education. A crucial role of the family in financial education could be clearly visible in the results of the primary research, which demonstrated that most of the participants stated they received information mainly from family (30.3%), internet (9.4%), and school (7.1%). Surprisingly low is the share of school in raising financial literacy, which, however, can be quite easily explained with the fact that schools only rarely include financial issues in the curricula of subjects they teach. The role of the family is also clearly demonstrated by the fact that young people in need to solve a financial problem most frequently (74%) turn to their family for advice.
Methodology
This section provides a description of the sampling and the methods used to collect data and interpret it.
The aim of the study was to collect information on financial literacy and financial education in Poland. The authors adopted the OECD (2011) methodology, which considers financial literacy as a combination of financial behaviour, financial attitude, and financial knowledge separately.
The research on financial literacy was conducted between October 2017 and January 2018 and conducted among young people attending high school, with an average age of 15 years in line with the PISA survey methodology. The study was administered in schools during the first weeks of classes by their teachers. Therefore there were students who had not yet attained the age of 15 years (1.9%) or were slightly older than 15 years (0.4%).
The survey was carried out in Poland on a nationwide representative sample of 2070 respondents. Due to some missing information, the final sample included 1932 respondents (82.8% response rate). They were the students of three types of schools: 3 technical schools (17.6%), 6 high schools (35.4%), and 8 vocational schools (47%). The sample included also some younger or older subjects who started school a year earlier or were repeaters. A large majority (94 %) of the surveyed students were born in 2001, 1.9 % were born in 2000, and 0.4 % in 2002, 3.7 % of the subjects did not specify their date of birth, 52.7 % of the participants were female, 46.6 % male and 13 students (0.7 %) did not mention their gender. Table 1 shows the demographic characteristics of the respondents and displays some detailed information concerning their financial habits and the sources of their financial knowledge. Particularly, it demonstrates the role of family and school in this regard. The study was completed using a PAPI method. A test questionnaire was used, which contained questions concerning financial knowledge, financial skills, financial attitude, financial behaviour, and financial information obtained by young people. Additional questions determined the demographic characteristics of the respondents. Financial knowledge was measured with true/false closed questions. With regards to financial attitude, respondents judged how much they agreed with various statements on a Likert-type scale. The part of the questionnaire concerning financial behaviour contained questions about savings, debt, consumption, and financial habits. Respondents choose from among several pre-existing answers. The total score could vary from 0 to 5 and the total amount scored was taken as the sum of the points obtained for each question.
In the area of financial knowledge, there were 12 true/false type questions. One point was assigned for a correct answer, 0 otherwise. Therefore, financial knowledge could assume a value from 0 to 12. Three levels of financial information were identified: low, average, and high, depending on the number of correct answers. The low level was assigned to participants who answered correctly from 0 to 4 questions, the average one to those who gave from 5 to 8 correct answers and the high one to those who gave from 9 to12 correct answers.
The reliability of the scale of financial knowledge was assessed. Bayram (2009: 193) stated that the reliability analysis measures the internal consistency of a set of items and gives information about the relationship between the items within a scale. In this study. Cronbach's Alpha coefficient (α) was calculated, a measure widely used to assess the reliability of questionnaires. The Cronbach Alpha (α) reliability analysis results are shown in Table 2 . Table 2 show that the general average is 83.22, the standard deviation for the scale is 8.233, and the reliability coefficient, Cronbach Alpha, is 0.75. Since the scale of reliability is between 0.60 and 0.80, we considered this as reliable (Kalaycı, 2008: 405) and it can be said that the internal consistency of the data of this study is very good.
The primary survey was carried out in the fourth quarter of 2017. The questionnaires were sent to the teachers all over Poland, who distributed them to their students during the lessons and allowed the students an appropriate amount of time to complete them. In total 24 schools in 20 cities in 11 voivodeships participated in the survey. Part of the survey was also conducted in Germany, but in this article only the results concerning Poland are presented. Table 3 presents the results concerning financial behaviour, including savings, making debts, and consumption. The results show that more than 80% of young people are saving money. It should be noted, however, that this is a declarative answer, and that 30% are saving money irregularly, almost 40 per cent (39.8%) are saving for a specific target, and only about 11% (10.8%) are saving regularly. In our opinion saving money is a good financial behaviour, but at the age of 15 it doesn't predetermine anything. It is only natural that young people, having no financial liabilities and being provided for the necessities of life (board and lodging), save for a specific target (a new computer, a bicycle etc.). However, if a 15 year old is saving for a specific purpose or irregularly, it is not predetermined that he/she will continue this behaviour in the adult life. Of particular importance seems to be the result pointing to the regular saving of money, reported only by 10.8% of the respondents, as well as long-term saving, which was not addressed in this study, being more suitable for a study on the adults. Above 80% (83.3%) of the respondents have no debts. However, it is slightly surprising that more than 13% (13.4%) owe money to their family. This result is high for young students, assuming the expectations that in the future they will be taking credit card consumer loans and subsequently, mortgages and car credits. Also, the young generation tend to incur debts, they grow up in comfort and wealth, are used to quality products and prices are secondary for them. They are often impatient, they want to have everything immediately and therefore take loans from banks and use credit cards. Although their main life task is learning and they are dependent on their parents, they are very active consumers and they willingly spend money on their whims. 42.2 per cent of the subjects consider themselves neither frugal nor extravagant, but as much as 40.6 per cent judge themselves as frugal (a rather frugal person 32.3% I am a very frugal person 8.3%).
Results

Financial behaviour
Financial Attitude
The results of the primary research show that the topic of money and talking about money is no taboo for the young Poles ( Table 4 ). As many as 70% of the respondents claim that financial matters do not seem too complicated for them. They are generally not troubled by financial worries. However, despite the fact that because of their young age they perform rather simple financial operations, the same positive attitude to financial matters should be considered a good prognosis for the future. Of course, such an attitude may also result in reckless behaviour -It is simple, so I do not have to think more deeply about the financial aspects of the transaction. This approach may, with more complex operations such as credit, lead to imprudent financial decisions. On the basis of the conducted research, we cannot draw conclusions regarding such attitudes. However, the responsibility of adults (and of the educational system in the country) should -at the stage of education and upbringingsensitize young people to financial matters and shape responsible attitudes. Young people should be aware that financial matters are of varying complexity and the more complex long-term ones require special attention and consideration when making financial decisions. However, young Poles declare awareness of the necessity of saving and as many as 76 % of the respondents understand that refraining from current consumption and postponing (saving) money in this way may mean a better future for them. If we confront these attitudes with declarations regarding real behaviour (30 % of the respondents declared that they regularly save and almost 40 % save from time to time). These attitudes indicate high awareness of saving. Young Poles show quite reasonable attitudes about their spending options and declare that during the purchase of various products they wonder if they can afford such a purchase. Over 77 % of the respondents declare that they do not buy things that they cannot afford. Only 17 % of the respondents said that if they have money, they should not hesitate to flaunt it. The vast majority of respondents did not want to show in public that they have money. Such a result is interesting because it is widely believed that the young generation is very susceptible to the so-called consumer symbols of social status and thus -de facto -to flaunting the fact of having money. The research results show that young people control their cash well, although the difference between the awareness of how much money is in their portfolio (84.5 % of the respondents declare that they know) and how much money they have in their account (66 % of the respondents declare that they know) is clearly visible. This difference may be due to the fact that many respondents do not have a bank account yet. In general, it should be stated that the respondents show great selfsatisfaction in terms of their ability to deal with their financial affairs. Over 83 % believe that they manage their money well (Świecka et. al. 2019 ). 
Financial Knowledge
Last but not least, one of the most important elements of financial literacy is financial knowledge. In the primary research, 12 questions concerning the objective financial knowledge were used. That is not an opinion of one's level of knowledge, but the real knowledge of some issues concerning personal finances to which participants were required to answer true/false question. The analysis of financial knowledge demonstrated that there were much more correct answers than incorrect ones. The number of all the correct answers exceeded 50 % and in some subjects, this even reached 90%.
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The incorrect answers comprised both false answers and the answers "I don't know" (Table 5 ). Both these types of incorrect answers demonstrated that the respondents had no knowledge on a given subject. It is worth noting that the number of answers "I don't know" is quite considerable -from 8.5% to the question "if one can pay for goods and services by mobile phone" to 25% to the question on the debit and credit payment cards to 37.6% to the question concerning bitcoin. Young people have some basic knowledge of personal finances, but when it comes to the more advanced services and instruments, they need further education. The results confirm the necessity to elaborate on the subject and provide them with proper education. It should be emphasized that possessing knowledge not always translates into proper financial behaviour and attitudes towards money and therefore, besides financial knowledge, a significant role should be assigned to emotions, environment in which the youth is brought up, their own experiences and those of their parents and family, as well as the place where they live in. Table 5 that the students knew the best correct answer to the eleventh question. On the other hand, it is also clear that the largest number (94.4%) of wrong answers was given to the first question. Apart from this, half of the students solved correctly eleven of the twelve problems. Table 6 highlights the score levels of financial literacy obtained from the survey. Source: Authors' computation Accordingly, 209 students answered correctly up to 4 questions, 876 students answered from 5 to 8 questions correctly and 847 students answered from 9 to 12 questions correctly. The largest number of students were scored at level 2, although the number of students scoring at level 3 is very close to those who scored level 2. Therefore it can be said that the majority of students reached a level score which was between average and high. Table 7 presents more detailed information on the scores achieved by the participants according to gender. According to the results of the primary research, financial knowledge of the female and male participants is similar, although on average women scored higher (64%) than men (63.7%). Women proved to have better financial knowledge on the issues asked in 9 out of 12 questions, while men were better informed only on 3 of them. That is balance sheets, payment cards and bitcoins.
As highlighted in Table 7 , the overall score of students was 63.8 %. Students gave the best answers to question 11 (85.6%) and the poorest answers to question 1 (5.5 %). Therefore, it can be said that there are little differences between genders in terms of the financial information level, although in general, men or women are better informed on particular subjects.
The independent t-tests were used to determine whether there is a significant difference between gender and the levels of financial knowledge, financial behaviours and the ability to use financial instruments. Before conducting these tests, the normality of the distribution of the data was assessed.
To this end, the skewness and kurtosis were evaluated. The values of the skewness and kurtosis are presented in Table 8 . Results show that the skewness values are -1.091 for financial knowledge, -0.92 for financial behaviour and -1.138 for financial attitudes. The kurtosis values are -0.095 for financial knowledge, 0.177 for financial behaviour and 0.040 for financial attitudes. Since all the skewness and kurtosis values are between +1.50 and -1.50, it can be said that the data is normally distributed.
The results of the t test for financial information are shown in Table 9 . Results show that the average financial knowledge score of 1018 female students is 0.6397 and that of 901 male students is 0.6366. However, although the achievement level of female students is slightly higher than that of male students, the difference is not significant (p = 0.746> 0.05).
The results of the t-test for financial behaviour are presented in Table 10 . In table 10 we show the results that the average financial behaviour score of 1018 female students is 2.8722 and that of 900 male students is 2.9841 and that this difference is statistically significant (p = 0.000 <0.05).
The results of the t-test for the use of financial tools are presented in Table 11 . Accordingly, results show that the average use of financial technology for 1015 female students is 1.7189 and that of 888 male students is 1.8026 and this difference is statistically significant (p = 0.000 <0.05).
Discussions and Conclusions
This section may be divided by subheadings. It should provide a concise and precise description of the experimental results, their interpretation as well as the experimental conclusions that can be drawn.
The results of the primary research demonstrated a good and partially very good, level of financial knowledge of the young people in Poland. 45.3 % obtained an average level score and 43.8 % achieved a high-level score in financial knowledge. This result shows that they are rational in their financial decision making. However, knowledge is only one of the components required to ensure future financial livelihood.
A high level of financial knowledge not always translates into the proper financial behaviour on financial markets. We can use the analogy of commonly used diets to explain this. We might know a lot about diets, but it doesn't necessarily mean that we can apply this knowledge and achieve the desired results. Undoubtedly, however, knowledge lays a necessary foundation. When supplemented with the experience -one's own and that of the parents, family and the closest environment; it should bring positive results in financial life and livelihood. This, however, is just the base that should be developed so as to know how to plan a budget, to save, to invest or to know what loans to take and when, how to manage debt, how to protect oneself for the future, etc.
The appropriate way to acquire financial knowledge that will translate into proper behaviour is financial education. Financial education should be carefully thought of and well adapted to the age of a student. It shouldn't be uniform for all since the needs of young people are different from those of adults. The language and terminology should also be adequately adapted so that the message could reach its recipient. Young people are in many ways privileged since they have access to the world wide web of the internet, online books, articles, blogs, and social media, etc. where they can find a lot of information on financial matters, which of course might not have been available to their parents and grandparents. Financial literacy is of great importance not only for the individuals but also for the state economy. The more financial awareness individuals have, the more they expect from the financial institutions, the authorities and the employers. 
